
Format for Camera-Ready Ad
 Camera-ready copy of ad must be submitted in one of the following formats: 

1)Vector graphic, 300 dpi, CMYK or grayscale TIFF, PDF or EPS file for PC. 

2) Adobe Acrobat© PDF file, distilled ‘Press Optimized’ with all fonts embedded. 

3) Native application files,  InDesign, Illustrator  or Photoshop  files only and ALL files needed for 
remote printing.  This includes the original file, any linked graphics and all fonts.

Photos and Graphics
Please note that we can not take ANY graphics, pictures, or logos from the web.

Be sure to include any photos or graphics in one of the following formats: 

1) Graphics or high-quality photos in jpeg, tiff or eps (do not scan), no printed material or down-
loaded material from the web. 

FULL: 7.5 x 10

2/3 V: 4.75 x 9.75

1/2 V: 4.75 x 7

1/2 V (2cp): 3.5 x 9.75

1/2 H: 7.5 x 4.5

5/12: 4.75 x 5.75

1/3 H (3c): 7.5 x 3.25

1/3 H (2c): 4.75 x 4.5

1/3 V: 2.25 x 9.75

1/4 H (2c): 4.75 x 3.25
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1/4 V: 2.25 x 7

1/6 H: 4.75 x 2.25

1/6 V: 2.25 x 4.75

1/8: 2.25 x 3.25

B/C: 3.5 x 2

1/12: 2.25 x 2.25
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Demographics

55%  of our readers’ incomes exceed  $50,000 annually

36% of our readers’ incomes exceed $75,000

17% of our readers’ incomes exceed $100,000

59%  of our readers are between the ages of 25-44

24%  of our readers are between the ages of 45-54

14% of our readers are age 55 or older

80%  of our readers frequently purchase products or ser-

vices from ads seen in Natural Awakenings

77%  of our readers are interested in buying vitamins, herbs or

supplements

71% of our readers are interested in finding a new health care

practitioner

70% of our readers are interested in buying Organic foods

66%  of our readers are interested in getting massage, body-

work, reiki or similar services

39% of our readers are interested in planning a spiritual, holis-

tic or health related travel vacation

34% of our readers are interested in purchasing natural per-

sonal or beauty products

WHO READS NATURAL AWAKENINGS?

Survey says...

Survey done by CVC Publication Audit & Marketing Service. They estimate that all the
information has a accuracy level of +/-2.5%

Natural Awakenings is

a free healthy living

magazine published

monthly. As of September

1, 2003, Natural Awaken-

ings is circulating 13,000

copies in the Greater

Huntsville Area. It is esti-

mated that each magazine

is read by 2.5 people with

an extended readership of

32,500 people.

Some Publishers will
tell you anything to

get your hard earned ad-
vertising dollars. You want
to be sure you are getting
the circulation you are
paying for. That’s why
Natural Awakenings has
chosen to be audited by
Circulation Verification
Council, a national,
independant newspaper
and magazine auditing
firm.


