


Feature Articles 
Due on the 5th of the month prior to next publication
Length: 250 to 850 words (some articles longer)
Articles often fill 2-3 months in advance, please check with the publishers.
Articles featured in Natural Awakenings cover a wide range of subjects in the areas of health, 
healing, inner growth, fitness and earth friendly living. Articles should be written in layman’s terms, 
and impart information in a way that does not sound self-serving. Rather than tackling a vast subject, it 
is better to focus on a particular segment (Example: Using Chinese Medicine to Treat Menopause 
rather than Everything You Want to Know About Chinese Medicine). We reserve the right to edit 
all submissions if necessary; for longer features a copy of revisions can be faxed upon request. Please 
include a brief biography at the end of your article.

News briefs
Due on the 12th of the month prior to next publication  
Length: 50 to 250 words 
What’s new? Share it with us! Did you open a new office, recently become certified in a new therapy, 
or do you have a special event coming up?  News briefs answer the questions who, what, when and 
where.  Please write your News briefs in third person. 

 How to Submit Editorial 
Please submit your typed editorial in the following format:
	 • E-mail - as an attached MS Word doc. to
               • publisher@nahuntsville.com or publisher@nabirmingham.com
Include name, business and phone number with all editorial submittals. We reserve the right to edit all 
submissions for length and clarity.

Photos and Graphics 
Be sure to include any photos or graphics that would enhance your feature. Submit your images in one 
of the following formats:
	 • High-quality photos ( jpg., tif. or eps 300 dpi )	
               • Email graphics as a separate art file (tif, jpg or eps 300 dpi) 
	    attached to your email. 

Questions pertaining to Editorial  
Phone: (256) 303-5729 or (205) 999-7326
 

North AL/Sales    Larry Rousseau   naturalawakeningsadsales@gmail.com
888-423-1954                                       fax 256-230-6314  

Central AL/Sales   Kathy Reed     publisher@nabirmingham.com
205-999-7326

editorial
 

Your editorial submissions 

are what make Natural 

Awakenings a community 

resource for holistic and 

natural living. We want our 

readers to get to know you. 

Submitting editorial for one 

or more of  our departments 

provides you with the 

opportunity to share knowledge 

and bring focus to your 

business. 

contactus

 

editorialNatural Awakenings  
Welcomes Your  
Participation!

contact us

 



Community Resource Guide
Due on the 12th Natural Awakenings has helped 

me get the word out to the right 

audience. I specialize in drumming 

and wellness and before Natural 

Awakenings came to Birmingham, 

there was no way to effectively and 

efficiently spread the word about 

worshops, drum circles, etc. Natural 

Awakenings has helped me increase 

my workshop attendance an I am 

grateful!
—John Scalici, Get Rhythm,

Birmingham

North Alabama Ad Sales 

Larry Rousseau  
naturalawakeningsadsales@gmail.com
888- 423-1954          fax 256-230-6314

Central Alabama Ad Sales

Kathy Holmes Reed
publisher@nabirmingham.com
205-999-7326

publisher@nahuntsville.com
256-303-5729

    

resource guide

Calendar Events
Due on the 12th. Limit of 50 words. 
The Calendar is a wonderful resource for filling your workshops and events. This is a free 
service (5 event-listing limit for advertisers, and 2 for non-advertisers.).  Please help us by sub-
mitting your events in the following format: 

Saturday, January 26
Wellness Conference-Bring it Home! 7:30am-3pm. Huntsville Hospital’s Corporate Uni-
versity presents the fifth annual wellness conference designed to focus on topics 
to improve and maintain health and fitness. Corporate University is located at 109 Gorvernors 
Drive (Corner of Gallatin Str. and Governors Dr.) For more information and to register, call 
265-8025.

On-Going Calendar 
Due on the 12th. Limit of 20 words.
Classes that meet on an on-going basis are placed in this section. Submit in the same format as 
above, as brief as possible.

calendar

Basic Listing includes: 4 lines of contact information and 

     		                      up to 25-word Description

*Additional lines of contact information can be 
included in the listing at a charge of $3 each (per 
month). To include a photo or logo (choose one), 
add $10 per month. Professional license numbers are 
listed in this section. 

To Submit Your Listing: Choose a category. Type in plain text format: No italics, bold 
face, or underlined styles are used in the listing description. Emphasized words may be typed in UPPER-
CASE. Words are counted as any set of letter/numbers separated by a hyphen or a slash.

Contact Information*
· Business or Professional Name
· Contact Name
· Address (+ City)
· Phone 
· Additional Phone (Cell)
· Fax
· E-Mail Address
· Web Address

Description: Up to 25 free words. Additional 
words may be added at 50¢ per word.

sample listing
with ITEMS and PHOTO added

Example of listing plus all the extras:
Basic Listing on 12-month contract: $40
4 Extra Lines: $12 ($3 per line)
7 Extra Words: $3.50 (.50¢ per extra word)
Graphic Added: $10

Total for listing plus all the extras: $65.50

sample BASIC listing

Listing Cost:  $60
15% discount w/ 6-month contract:  $51
25% discount w/ 12-month contract:  $40

Display Advertisers– 
	 50% off Listing Cost:  $30

Natural Awakenings 
Kathy Holmes Reed, Publisher
(256) 303-5729, Decatur
publisher@nabirmingham.com
publisher@nahuntsville.com
A monthly publication dedicated to providing 
health-conscious individuals with insights and 
information to improve the quality of life physi-
cally, mentally, emotionally and spiritually.

Publications

Natural Awakenings
Kathy Holmes Reed, Publisher
2803 Wisteria Pl. SE Decatur, AL 35603
(205) 999-7326
(256) 303-5729 
publisher@nabirmingham.com
publisher@nahuntsville.com

A monthly publication ded-
icated to providing   health-
conscious individuals with 
insights and information 
to improve the quality of 
life  physically, mentally, 
emotionally and spiritually. 
30,000 FREE copies are 

distributed in Huntsville and Birmingham.

Publications

Mark your 
calendar

Do you have a special event that needs 
highlighed in this months calendar of 
events? Mark Your Calendar is a great 
way to get the extra attention you need.

$20 per inch. 
Approximately 20-25 words fit per inch.

•This Mark Your Calendar is 2 in.



  North Alabama Edition   256-303-5729   publisher@nahuntsville.com
Central Alabama Edition  205-999-7326  publisher@nabirmingham.com
                         2803 Wisteria Pl. SE Decatur, Al 35603

Ad to run:  (Month/Year)
From ___/___Through ___/___
North AL            Central AL
Both (25% off second ad)

  A d v e r t i s i s i n g  C o n t r a c t
 A d r a t e s      P r i c e s  l i s t e d  a re  p e r  m o n t h 

Size  1 Month 6 Month 12 Month Color
          15% discount   25% discount   Add 
Full Page $719.00 $611.15 $539.25  $100.00
2/3 Page   544.00   462.40   408.00   67.00
1/2 Page   419.00   356.15   314.25   50.00
5/12 Page   369.00   313.65   276.75   42.00
1/3 Page   288.00   244.80   216.00   33.00
1/4 Page    244.00   207.40   183.00   25.00
1/6 Page   175.00   148.75   131.25   17.00
1/8 Page   131.00   111.35     98.25   12.50
Bus.Card   119.00   101.15     89.25   12.50
1/12 Page     96.00     81.60     72.00   12.50
C o v e r s
Inside Front   938.00   797.30   703.50 Included
Page 3   938.00   797.30   703.50     n/a 
Page 4   906.00   770.10   679.50     n/a 
Inside Back   906.00   770.10   679.50 Included 
Outside Back  1025.00    871.25   768.75 Included  
Community Resource Guide
Without     
Display Ad      60.00     51.00     40.00
Display Advertisers  50% off  one month rate    30.00
Photo/Logo @ $10.00
Classified Ad
Costs $1/word. Must be pre-paid. Send payment with 
typed listing by 12th of month. 

Layout/Design Should we design the ad 
there is a one time charge of 25% of the 
none-discounted rate of the ad size.
Deadlines Advertisements must be received 
by the 12th of the month prior to the month 
of publication. We must receive any changes 
to an existing ad by the 12th. Changes may 
be subject to a design fee.

Fill in contract form. Calculate your price in the worksheet. E-mail camera ready ad or ad material. Call with
 credit card number. Mail in or fax contract.
Name_______________________________________________________ Date__________
Business Name______________________________________________________________
Address____________________________________________________________________
City______________________________ State________ Zip____________
Telephone(_____) _______________________________
Fax (_____) ____________________________________
E-Mail_______________________________ Website ______________________________

Price/Month  ____________
Layout/Design  ____________

Resource Guide  ____________
Classifi ed  ____________

Color  ____________
____________

Total  ____________

Payment Method:      Check       Credit Card
       Master Card          Visa           Amex        

 CC# _________________________________
                                         Exp. Date __________
Paying by check:Paymnet is due on or before the 12th of month
prior to publication. We must have a Credit Card number to keep on fi le. Credit card 
will be run if balance is over two months due, with no signs of intended payment.
Paying by credit card: Your account will be billed on the 12th of the month prior to 
publicatio.
Broken contracts: Unearned discounts and administrative fee of 25% of your monthly 
rate may be imposed (minimum of $20). Should this become a collection problem, the 
client assumes all costs of collection, including, but not limited to court costs, interest 
and legal fees.

Signature_____________________
I agree to make each payment on or before the 12th of the month 
prior to publication.



Format for Camera-Ready Ad
 Camera-ready copy of ad must be submitted in one of the following formats: 

1)Vector graphic, 300 dpi, CMYK or grayscale TIFF, PDF or EPS file for PC. 

2) Adobe Acrobat© PDF file, distilled ‘Press Optimized’ with all fonts embedded. 

3) Native application files,  InDesign, Illustrator  or Photoshop  files only and ALL files needed for 
remote printing.  This includes the original file, any linked graphics and all fonts.

Photos and Graphics
Please note that we can not take ANY graphics, pictures, or logos from the web.

Be sure to include any photos or graphics in one of the following formats: 

1) Graphics or high-quality photos in jpeg, tiff or eps (do not scan), no printed material or down-
loaded material from the web. 

FULL: 7.5 x 10

2/3 V: 4.75 x 9.75

1/2 V: 4.75 x 7

1/2 V (2cp): 3.5 x 9.75

1/2 H: 7.5 x 4.5

5/12: 4.75 x 5.75

1/3 H (3c): 7.5 x 3.25

1/3 H (2c): 4.75 x 4.5

1/3 V: 2.25 x 9.75

1/4 H (2c): 4.75 x 3.25

1/4 H (3c): 7.5 x 2.25

1/4 (2cp): 3.5 x 4.5

1/4 V: 2.25 x 7

1/6 H: 4.75 x 2.25

1/6 V: 2.25 x 4.75

1/8: 2.25 x 3.25

B/C: 3.5 x 2

1/12: 2.25 x 2.25
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Demographics

55%  of our readers’ incomes exceed  $50,000 annually

36% of our readers’ incomes exceed $75,000

17% of our readers’ incomes exceed $100,000

59%  of our readers are between the ages of 25-44

24%  of our readers are between the ages of 45-54

14% of our readers are age 55 or older

80%  of our readers frequently purchase products or ser-

vices from ads seen in Natural Awakenings

77%  of our readers are interested in buying vitamins, herbs or

supplements

71% of our readers are interested in finding a new health care

practitioner

70% of our readers are interested in buying Organic foods

66%  of our readers are interested in getting massage, body-

work, reiki or similar services

39% of our readers are interested in planning a spiritual, holis-

tic or health related travel vacation

34% of our readers are interested in purchasing natural per-

sonal or beauty products

WHO READS NATURAL AWAKENINGS?

Survey says...

Survey done by CVC Publication Audit & Marketing Service. They estimate that all the
information has a accuracy level of +/-2.5%

Natural Awakenings is

a free healthy living

magazine published

monthly. As of September

1, 2003, Natural Awaken-

ings is circulating 13,000

copies in the Greater

Huntsville Area. It is esti-

mated that each magazine

is read by 2.5 people with

an extended readership of

32,500 people.

Some Publishers will
tell you anything to

get your hard earned ad-
vertising dollars. You want
to be sure you are getting
the circulation you are
paying for. That’s why
Natural Awakenings has
chosen to be audited by
Circulation Verification
Council, a national,
independant newspaper
and magazine auditing
firm.


